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Starting his career as a wedding guru at 16, Donnie Brown
landed a high-profile celebrity client when country star LeAnn
Rimes and fiancé Dean Sheremet hired him to create the
perfect look for their wedding day in 2001. In 2009, he released
his first wedding planning book. : a
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How to begin the wedding
planning process £#ig&ia

DONNIE BROWN

You're engaged. And this is the happiest day of your life. But there
is another exciting moment right around the corner — your wed-
ding. Between now and then is a process that is both exhilarating
and fun as well as stressful and often seemingly impossible. Don’t
worry. You are not alone. There are a number of things you can do
in the beginning to make everything go more smoothly. First of all,
set your date, then determine how much you want to spend on the
event in total — then add 20-25 percent more. Put at least 10 percent
in a contingency budget that you will hold in reserve for emergen-
cies. If you don’t need it, you won't touch it.

The next step is to determine how many guests you will invite.
Once you have the total, divide the amount you will be spend-
ing with that number and that will give you the amount you will
spend on each guest at your wedding. The fewer guests you have,
the higher per person amount you have to spend. Next, develop a
working budget for all the categories of your wedding on which you
will be spending money. You need to include your gown, a wedding
planner (if you will be hiring one), venue rental fees, catering fees,
floral and decor, photography and videography, entertainment, in-
vitations, postage, accessory items, transportation, etc. Once your
budget is set, research costs for the type of wedding you want. Re-
member, if you spend too much in one category, you must reduce
another.

Once you have done your research and developed your bud-

The most important thing you
can do is to listen to the advice
you get, in order to make the
best decisions and don't leave
your to-do list to the end.
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get, you will know if you have enough funds to organise the type
of wedding you desire. If you have insufficient cash, you can try to
come up with ideas for additional revenue. Alternatively, if you are
set with your budget, you can move on to interviewing vendors. Get
a hold of your vendors from other vendors; they usually have a rec-
ommended list. These are normally the best referrals you can get.

The most important thing you can do is to listen to the advice
you get, in order to make the best decisions and don't leave your
to-do list to the end. Remember you should approach the vendors
within each category according to how they work. If they can only
be in one place at a time and by virtue, cannot do more than one
wedding in a day, like a photographer or a wedding planner, you
might want to secure their services first. If they can do multiple
weddings over a weekend, like a florist or a cake artist, you can ap-
proach them later.

Realise that this is a fun process. Take the good with the bad and
don't take it out on each other. This is only the wedding; it is the rest
of your lives together that you must focus on. @
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